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Bloomberg Television

Shows strong affinity with key business decision makers
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fiun: GBI 2017. Asia (excl. China & Japan), Europe and U.S. Based on weekly viewership.
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Bloomberg Digital & TV

Show strongest affinity with FDI decision makers compared to other
international news channel
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#un: Ipsos Affluents Survey Asia, Q316-Q217, Ipsos Affluent Survey Europe 2017, Ipsos
Affluent Survey USA 2017 Fall. Based on the past 30 days TV viewership and Digital usage.
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Affluent U.S. 2017 Spring:
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Affluent Asia Q3’16 — Q4'16:
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Affluent Europe 2016:
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Bloomberg Channel

1. TV Spot rotation of 60 sec TVC

US Feed (EST Time Zone)
Duration:
O Morning Prime rotation (Monday-Friday, 06:00-12:00)
O Evening Prime rotation (Monday-Friday, 18:00-24:00)
O Bonus Saturday-Sunday AM and PM Prime rotation
Total
Pan-Europe Feed (GMT Time Zone)
Duration:
O Morning Prime rotation (Monday-Friday, 06:00-12:00)
O Evening Prime rotation (Monday-Friday, 18:00-24:00)
O Bonus Saturday-Sunday AM and PM Prime rotation
Total
UK Feed (BST Time Zone)
Duration:
O Morning Prime rotation (Monday-Friday, 06:00-12:00)
O Evening Prime rotation (Monday-Friday, 18:00-24:00)
O Bonus Saturday-Sunday AM and PM Prime rotation
Total
Asia Feed (SIN/HKT Time Zone)
Duration:
O Morning Prime rotation (Monday-Friday, 06:00-12:00)
O Evening Prime rotation (Monday-Friday, 18:00-24:00)
O Bonus Saturday-Sunday AM and PM Prime rotation
Total

Grand total no. of spots

50 spots
50 spots
82 spots

182 spots

70 spots
80 spots
80 spots

230 spots

70 spots
80 spots
80 spots

230 spots

120 spots
120 spots

96 spots
336 spots
978 spots
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2.1 BOI Custom Content Program

Geo-target: United States of America, Pan-Europe, UK, Asia

® Bloomberg will launch custom content drivers including run on desktop,

mobile web browsing, tablet web browsing and mobile applications

® BOI Custom Content Program will include a standard article, an edit style

article page and 2 BOI custom videos

® Social Media amplification with guaranteed 500,000 impressions

2.2 BOI Display Banners and Videos

Geo-target: United States of America, Pan-Europe, UK, Asia

® Run on desktop, mobile, and tablet through web browsing

® Live TV 60-sec mid-roll video with guaranteed of 200,0000 views (Except Asia)

® Run of homepage will include BOI-branded expandable built-in video banners
(300 x 250), its design and 3 party ad-serving

® Run of Site will include BOI-branded expandable built-in video banners
(300 x 250 & 728 x 90), its design and 3rd party ad-serving

® Run of mobile application will include BOI-branded standard banners

(300 x 250) and design

2.3 Summary of BOI's Ad Units on Bloomberg Digital Platforms:

Websites:

- BOI custom content and social media amplification 1,500,000 impressions
- Live TV mid-roll 360,000 impressions
- Blocomberg Homepage 300x250 VDO expandable banners 700,000 impressions

Run of site 300 x 250 and 728 x 90 VDO expandable banners 2,000,000 impressions
Run of mobile application 300 x 250 standard banners 1,500,000 impressions
Bonus run of site 300 x 250 and 728 x 90

VDO expandable banners 702,000 impressions
Bonus Run of mobile application 300 x 250 standard banners 1,238,000 impressions

Total 8,000,000 impressions



3. Bonus Entitlements:
3.1 Productions for TV Spot Rotation of 60 sec TVC

2 full and professional production of quality custom 60 sec video vignettes
MIM Certification application of both versions of vignettes and program
promos for Astro airing in Malaysia

Management of music and image rights, concept board, talent recruitment,

filming, post-production and adaptation of digital format

3.2 Productions for BOI Custom Content Program

Production of BOI Custom Content Program, which includes

1 standard article

1 edit style article page

- 2 versions of BOI custom videos

Written text and imagery

- Responsive design

3.3 Productions of Display Banner Rotations

Production of traffic driving banners to BOI Custom Content Page
Production of digital expandable banners 728x90 & 300x250 (2 versions)

Production of standard banners 300X250 for mobile application

3.4 Other bonus entitlements:

BOI custom campaign research in United States of America, United
Kingdom and 1 selected market in Asia
BOI Usage Rights for TV Spots, web films, articles and digital banners.
BOI will be allowed usage of these items, for the following:

BOI’s websites

BOI’s events/roadshows

BOI internal usage

Other Thai governmental websites

Local TV channels with approval to modify and translate the English VO

into Thai language.
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R e Renefits for BO! and TCER Joint Campal

Custom Production of Thailand Business Opportunity 90 sec video vignette with

BOIl and TCEB brand awareness

TV spot rotation of 90 sec vignette as run of schedule over 6 weeks in 2018

Asia Feed (SIN/HKT Time Zone)
Duration:
O Morning Prime rotation (Monday-Friday, 06:00-12:00)
O Evening Prime rotation (Monday-Friday, 18:00-24:00)
O Bonus Saturday-Sunday AM and PM Prime rotation
Total

20 spots
20 spots
20 spots

60 spots
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